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J.LINDEBERG

In the PS25 fashion collection, J.Lindeberg bridging the gap
between bold design and innovative elegance, crafting a narrative
that continues to draw inspiration from our Y2K heritage, while
pushing the boundaries of modern fashion.

The collection is a continuation of the Clubhouse theme from FW24
and draws inspiration from our rich history and the vibrant energy of
the Y2K era. With daring prints and graphics reinterpreted through a
contemporary lens, we revive the bold spirit and dynamic aesthetics
that defined the turn of the millennium, through an array of party styles,
technical advancements and premium fabrications that redefine luxury
wear.

At the heart of the collection is a profound technical story, highlighted
by new updates across a variety of styles. Blending the traditional with
the technological, they offer both comfort and elevated style, including
hybrid knits in lyocell and silk that combine the best of both fibers for a
silky, smooth touch, exceptional breathability and a natural moisture-
wicking capability, as well as a new lightweight jersey fabric. This
drapey jersey offers natural breathability, moisture-wicking properties
and a cooling sensation against the skin. The story also includes new
technical tailoring ideal for the modern wardrobe, that merges sleek
design with functional expertise.

Launching in time for the holiday season, PS25 features a party
capsule with essential party looks and suits in a more muted color
palette, crafted from textured jacquards and festive fabrics such as
velvet, that are designed to be worn either separately or paired with the
rest of the collection.

Presenting a seasonal gift-giving selection, the collection features
mulesing-free merino styles in fresh pre-spring colors, alongside
sweats in new fits that redefine casual luxury. T-shirts and polos are
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reimagined in new fits, offering a refined take on everyday essentials,
while the accessory line shines with new styles and a focus on
packaged offerings for a truly luxurious experience.

Key styles in the collection include a padded coat crafted from a
10K/10K technical performance two-layer fabric that is 100% recycled,
offering a water-repellent surface treatment and a smooth, lightweight
touch. It also includes a premium leather hoody jacket, made from
aniline leather that preserves the hide’s natural softness and
characteristics, as well as a tech fleece overshirt, offering a protective
outer layer with a WR treatment and durable exterior, paired with a soft,
brushed interior.

The Pre-Spring 2025 fashion collection will be available in J.Lindeberg
stores globally and online from December 2024.
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