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J.Lindeberg's Urban Summer Tour sport collection bridges athletic
performance with urban sophistication. Designed for movement,
versatility and style, it is made to be worn from the golf course and
tennis court to the city streets.

Inspired by dynamic urban environments and iconic sports landscapes,
the collection's color palette follows two distinct narratives, one reflecting
the neutral tones of sleek cityscapes, while the other introduces bold
contrasts inspired by the energy of sports arenas.

A key highlight is J.Lindeberg'’s collaboration with Kangol, bringing
together streetwear heritage and technical sportswear. This partnership
introduces two distinct lines: a golf-specific range featuring performance-
driven headwear and apparel, and a ready-to-wear line designed for
everyday movement. The New York City Golf Kit includes a multi-pocket,
showerproof jacket with zip-off sleeves and packable bucket hats,
offering adaptable style for changing conditions.

The collection also introduces Mesh Mapping Technology, enhancing
breathability and comfort with strategically placed ventilation zones.
These innovations are integrated across both golf and tennis apparel,
ensuring lightweight construction and ease of movement during high-
performance play.

Accessories such as lanyard pouches and golf club harnesses provide
functional solutions for active individuals, while versatile layering pieces
cater to the modern athlete’s needs on and off the court.

"This collection is all about movement and adaptability, merging the
precision of sport with the edge of streetwear. We've created pieces that
let you perform at your best on the course, on the court and in the city,
without compromising on style, "says Neil Lewty, Chief Creative Officer.

The collection is launching in stores and online in May.
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