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In a bold new move, J.Lindeberg proudly steps into golf shoe landscape with the debut of its Vent 500 golf shoe, marking the inaugural release in the brand’s forthcoming golf shoe collection set to launch next spring.
J.LINDEBERG DEBUTS VENT 500 GOLF SHOE – A BOLD ENTRY IN TO FOOTWEAR



For over 25 years, J.Lindeberg has earned wide acclaim for its edgy and upscale
approach to athletic wear, bridging fashion and sports. Now, the brand has decided to extend its expertise and signature aesthetic to the golf shoe Landscape. An exciting expression of its dedication to impeccable design, high quality materials, and unparalleled functionality, J.Lindeberg’s foray into
footwear offers a blend of style, comfort, and top-tier performance, specifically
engineered for the demands and discerning tastes of the modern golfer.

“The Vent 500 is a runner shoe concept crafted exclusively for golf, boasting 100% waterproofing and our custom JL sole. It's designed to offe unparalleled
support, stability, and, of course, the ability to help you achieve those remarkable 500-yard drives”, says Neil Lewty, Chief Creative Officer at
J.Lindeberg.

The first of three game-changing J.Lindeberg golf shoe models, the Vent 500 is
destined to redefine the golf shoe landscape. This shoe, along with the rest of
J.Lindeberg’s inaugural golf shoe collection, exemplifies the brand’s core
philosophy of designing for performance without sacrificing style. For those
looking to elevate their game and their look on and off the golf course, the Vent
500 is the clear choice.

The Vent 500 golf shoe is meticulously crafted with high-quality materials,
featuring a water-resistant upper with innovative hex texture mesh, laminated
bridge logo, and taped seams for waterproof integrity. Its TPU outsole provides
exceptional traction, while the Spanco lining and Spanco+ Ortholite insole
ensure comfort and moisture-wicking performance.

In this November drop, the Vent 500 will be available in two colorways: white
and black and white. However, anticipate an even more extensive array of color
options when the full shoe collection launches next spring. 

The Vent 500 will be available in J.Lindeberg stores worldwide and online on November 16th.  


	Founded in Stockholm, Sweden, in 1996, J.Lindeberg was born out of an idea to inject style and energy to golf by changing how players all over the world dress on and off the course. Since then, the brand has continued to bridge the worlds of fashion and sports with irreverence, offering sophisticated, edgy, and comfortable products for the modern active lifestyle. Its headquarters remain in Stockholm, but today, J.Lindeberg can be found in more than 62 countries. There are 157 J.Lindeberg stores in the world and showrooms in New York, London, Oslo, Munich, Zürich and Salzburg. Wholesale distribution covers close to 2000 stores, including the leading high-end department and specialty stores around the world.
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Founded in Stockholm 1996, J.Lindeberg inspires unconventional thinkers to live life to the fullest. The international fashion house bridges fashion and sport, offering sophisticated, edgy and comfortable products for a modern active lifestyle. The collections bring together creativity and Scandinavian progressiveness – for innovative fashion and sportswear that is sustainable and delivered through a customer-focused, seamless experience. [image: ]
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